
In today’s fast-paced digital landscape, attention spans are shrinking, and brands are 
constantly seeking new ways to engage their target audience. The rise of short-form video 

content on platforms like TikTok, Instagram Reels, and Stories has revolutionised video 
marketing. So let’s explore the power of short-form video content and discuss effective 

strategies for leveraging TikTok, Reels, and Stories to drive engagement, increase brand 
visibility, and connect with your audience. 
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THE RISE OF SHORT-FORM VIDEO CONTENT

TikTok: With over a billion users worldwide, TikTok has become a global phenomenon. Its 
algorithm analyses user preferences to curate personalised content, making it an awesome 

platform for organic reach and virality.

Instagram Reels:  Reels, Instagram’s response to TikTok, offer a similar experience. By  
leveraging Reels’ editing tools, effects, and music library, brands can create attention-grabbing 

content that aligns with their marketing objectives!

VIDEO MARKETING IN THE ERA OF 
SHORT-FORM CONTENT: TIKTOK, 

REELS, AND STORIES

BLOG

Short-form video content has become increasingly popular due to its snackable, easily digestible 
format. Platforms like TikTok, Reels, and Stories offer a seamless way to create and share engaging 

videos with a wide audience. The addictive nature (which I’m sure you can agree with) of these  
platforms and their algorithm-driven content discovery features make them ideal for brands looking 

to captivate users in a short amount of time. 

UNDERSTANDING TIKTOK, REELS, AND ST    RIES

https://likeablelab.com/services/photography-video-production-animation/
https://likeablelab.com/services/photography-video-production-animation/
https://likeablelab.com/services/social-media-marketing/tiktok-marketing-agency-nz/
https://likeablelab.com/services/social-media-marketing/instagram-marketing-agency-nz/
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KEY STRATEGIES FOR SHORT-F    RM  
VIDEO MARKETING

Understand your Audience:  
Research your target audience and gain insights 
into their preferences, interests, and behaviours 
on each platform. That way you can tailor your 
content to match their expectations and create 
videos that resonate with them!

Embrace Creativity and Authenticity:  
Short-form video platforms thrive on unique, 
creative, and authentic content. So developing a 
distinctive brand voice is crucial, then you can  
experiment with different formats, storytelling 
techniques, and trends to stand out from the 
crowd.

Leverage Trending Challenges and Hashtags: 
Stay up-to-date with the latest trends, challenges, 
and hashtags relevant to your industry. Join in 
on these trends to increase the discoverability of 
your content and engage with a broader audience! 

Optimize for Mobile Consumption:  
Short-form videos are primarily consumed on  
mobiles so make sure your videos are optimized 
for mobile viewing by using clear visuals, legible 
text, and attention-grabbing thumbnails.

Encourage User-Generated Content:  
Short-form video platforms provide an amazing 
opportunity to involve your audience in the  
content creation process. Encourage users to 
create and share videos related to your brand, 
products, or services, fostering a sense of  
community and driving user engagement.

To gauge the effectiveness of your short-form video marketing efforts, it’s important to track key  
metrics such as views, likes, shares, comments, and click-through rates. Use the insights gained from 

analytics to refine your content strategy, experiment with different approaches,  
and optimize future videos.

In conclusion, short-form video content has transformed the digital marketing landscape, offering 
brands exciting new avenues to captivate and engage their target audience. By leveraging platforms 

like TikTok, Reels, and Stories, brands can create compelling video content that cuts through the noise, 
so what are you waiting for? Get filming! Get in touch today if you need more support building strong 

customer relationships in the digital age. 

Or to simply check out our video highlight reel click here. 

MEASURING SUCCESS

Stories: Instagram Stories, Snapchat, and Facebook Stories provide a more casual  
approach to video content. Stories offer a behind-the-scenes glimpse into a brand’s 

 personality and if you’re like us, we’re a little nosy and love to know what happens BTS! 
Stories also allow for real-time engagement such as Q&A sessions,  

product demos, and interactive polls.

https://likeablelab.com/services/photography-video-production-animation/
https://likeablelab.com/contact/
https://likeablelab.com/marketing-and-design-projects-and-case-studies/#showreel
https://likeablelab.com/services/social-media-marketing/

